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We provide you with the latest developments and
practical recommendations on corporate reporting,
digital initiatives and sustainability.
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Richard Costa
Consultancy Director at Gather

richardc@gather.london

Hello,

Welcome to our June edition.
As summer approaches and
we contemplate upcoming
destinations, we take a global
perspective on corporate
communications. This month,
we explore the opportunities
presented by the Omnibus
package in the UK and the EU,
as well as the insights we can
glean from the intersection

of corporate reporting and
corporate communication in
the UK and the US.

Our Reporting Intelligence
section delves into the latest on
CSRD scope reductions, CDP
sustainability reporting burdens,
and the UK Stewardship Code.

As always, we value your
thoughts and invite you to share
how we can assist with your
specific challenges; please keep
them coming.

Richard Costa

A
Seizing value from
the Omnibus

Pages 2-3

The Omnibus package offers a refined path to
value. This isn't a retreat from sustainability, but a
strategic pause enabling businesses to comply
with regulations while focusing on meaningful,
impactful change.

Lessons from across
the pond
Pages 4-5

While Wall Street’s IPO market thrives, London
struggles with listing challenges. We explore how
US and UK public companies communicate
differently and what London might learn from
American approaches.

Reporting intelligence
Pages 6-7

This month, we explore the EU Committee’s
proposal to cut sustainability reporting
requirements, CDP’s strategic restructuring, survey
responses to the EU Commission’s “Omnibus”
and the FRC’s new 2026 stewardship code.

GATHER

Joined-up communications in a changing world.
Brand. Reporting. Digital. Sustainability.

Gather showcase
Page 8

We're proud to announce the publication of
Hammerson Plc’s annual report and brand
communications, produced in partnership

with Gather and focusing on how their strategy
is helping to transform their properties from
“locations” to “destinations”.


mailto:richardc%40gather.london?subject=
https://gather.london/

Issue 67 | June 2025 Seizing value from Lessons from across
Gather ﬂ the Omnibus 02 the pond
around

Seizing value from
the Omnibus

The recently announced Omnibus package presents a
refined pathway to value. The proposed changes should
be seen not as a retreat from sustainability, but instead as
a strategic pause that allows businesses to comply with
regulations while still focusing their at

meaningful change.

(03 Reporting 04 Gather 6 9
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From the beginning, the Corporate Sustainability Reporting
Directive (CSRD) has represented far more than a compliance
framework; it is a catalyst for genuine business transformation.
The recently announced Omnibus package is a pragmatic
response from the EU Commission to the initial scale and
speed of the CSRD’s rollout and delivers some much-needed
breathing space.

An estimated 80% of companies no longer meet the threshold
for CSRD reporting®. Those still in scope can expect the volume
of ESRS data points that they have to report on to be significantly
streamlined. Moreover, the burden of sector-specific standards
has been lifted. The CSRD's original intentions were to
standardise sustainability reporting across EU companies and
to deepen corporate commitment to environmental and social
responsibility. These intentions remain firmly in place. The key
principles that underpin CSRD have not changed.

Reference
1) https://www.regulatoryandcompliance.com/2025/02/csrd-slashed-eus-corporate-
sustainability-regulations-significantly-reduced/

By Anna Meyler
Analyst

anna@gather.london
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If you are no longer in scope, you shouldn’t suddenly backtrack
on the progress you have already made. A robust approach to
sustainability has never been more important. It will ensure you
remain competitive with peers who are still in scope and allow
you to remain aligned with evolving market expectations.

We recently hosted ‘The Good, the Bad and the Omnibus’
breakfast event, where we unpacked the implications of recent
CSRD changes with several industry leaders. We discovered that
while regulatory shifts create uncertainty, they also unlock fresh
possibilities for those ready to seize them.

Here are four key takeaways
1. Authenticity over uncertainty

Companies that choose to stay true to their purpose and
“embrace the chaos” despite recent uncertainty will find
themselves better positioned to build resilient operations,
attract investment and strengthen stakeholder relationships.
This regulatory pause shouldn’t be seen as an excuse to slow
down but rather an opportunity to build sustainable and
authentic business practices that will create lasting value and
resonate with stakeholders.

2. Integration over detail

For sustainability to become a driver of genuine business
transformation, it needs to be integrated across every business
function, not siloed within compliance teams. Finance,
operations, HR and strategy teams must work together to reveal
the link between sustainability efforts and value creation.

By taking an integrated approach, reporting can be transformed
from a burden into a strategic advantage, revealing insights that
drive better decision-making and operational efficiency.

3. Progress over targets

When speaking to your board, focus on the opportunities this
regulatory flexibility creates rather than dwelling on setbacks.
The Omnibus doesn't signal failure. It represents responsive
governance that listens to business needs. Use this time to build
realistic, achievable milestones that you can demonstrate
genuine progress against.

4. The power of communication over compliance

Telling your sustainability story is just as important as ticking
regulatory boxes. Stakeholders want to understand your journey
and see the authentic progress you have made. Companies that
communicate transparently about their sustainability efforts, the
challenges they have faced, and the lessons they have learnt are
able to build stronger relationships with their stakeholders.

For those prepared to see beyond “mandatory compliance”,
everything remains on track. The opportunities for value creation
are still clear. For companies still navigating the complexities of
CSRD, the Omnibus package has provided some much-needed
flexibility. The EU Commission has demonstrated its capacity to
listen, acknowledging that the initial pace was too ambitious.
Now, more than ever, businesses have the chance to rebuild
strategically, solidify their commitments, meet their targets and
build supply chains that are resilient and robust.

Get in touch

Whether you're just starting your sustainability journey
or are a seasoned reporter, the regulatory landscape
continues to evolve. If you'd like support in navigating
these changes, please get in touch with Anna Meyler,
Analyst. anna@gather.london
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LeSSOnS from across the pond The choice of whether to list in the UK or the US depends on the

unique strengths of the LSE's diverse investor base compared to
With the US IPO market going strong and the UK in et Iemor expoctatons and fisence the cialoges that
somewhat of a drought, can the UK learn something from companies must mantan n each market

Wall Street? This article explores the fundamental differences

In the US, where reporting is compliance-led and little more
than a black-and-white Word document, marketing is more

. . . p . . competitive than in the UK. This is because the market is simply
In corporate communications strategies on either side of the o oo e has 80 many players that companios noed & be
AtlantiC and hOW the UK mlght |earn from across -the pond. bold to stand out. This has led to formal reporting, including

marketing forewords that have assertive tones of voice and
a high-frequency approach to online content.

By George Luck
Corporate Reporting Consultant

george@gather.london
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Meanwhile, in the UK, corporate communications are more
thoughtful, reflecting the cautious nature of investors in London
and the extensive regulatory landscape. This has led to a less
frequent communications strategy with content showing greater
integration. For instance, it is now common to see sustainability
more thoroughly integrated into the articulation of the business
strategy and model, particularly among FTSE 100 companies.

Despite these differences, there are important similarities.
Purpose and values play a significant role in both geographies,
marked by a shift in rhetoric regarding stakeholder engagement
from a “working for” approach to a “working with” approach.
Digital-first and multi-channel strategies are also prominent in
both the US and the UK, with companies striving for a connected
and consistent experience across channels, featuring more
engaging content delivery such as video or infographics.

As the UK seeks to enhance its appeal as a global listing
destination, there are valuable lessons to glean from across the
pond. Embracing a more proactive and direct communication
style, particularly in highlighting growth stories and technological
innovation, could enhance investor engagement. While the UK's
nuanced approach fosters trust and long-term relationships, a
stronger emphasis on self-promotion combined with a bolder
use of digital channels could help UK-listed companies attract
greater attention.

By selectively adopting elements from the US's playbook, UK
companies could convey their messages with greater clarity and
conviction on the global stage.

“As the UK seeks to enhance its appeal as a
global listing destination, there are valuable
lessons to glean from across the pond.”

Get in touch

To find out more and discuss how Gather can help
embrace your difference, contact George Luck,
Corporate Reporting Consultant at Gather,
george@gather.london
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Reporting intelligence

EU Parliamentary Committee outpaces
the EU Commission, calling for significant

CSRD scope reductions

@ Access the full amending Directive here

The European Parliament’s Economic and
Monetary Affairs Committee (ECON) has
drafted amendments proposing even deeper
cuts to EU sustainability regulations than the
Commission’s Omnibus package. The draft
would raise Corporate Sustainability
Reporting Directive (CSRD) and Corporate
Sustainability Due Diligence Directive
(CSDDD) thresholds to 3,000 employees
and €450 million revenue, compared to the
Commission’s proposed 1,000 employees.

This would remove far more than the already
proposed 80% of companies from
sustainability reporting requirements.

The amendments also limit mandatory
European Sustainability Reporting Standards’
datapoints to 100 and voluntary ones to 50,
while removing CSDDD climate transition
plan obligations. The proposals highlight
Parliament’s struggle to reach a consensus
on the Omnibus package.

CDP’s new structure: accelerating impact
through enhanced disclosure

@ Read the full press release here

CDP (formerly Carbon Disclosure Project)
has announced a strategic restructuring that
may reduce its workforce by around 20%,
while unveiling a new strategy focused on
reducing sustainability reporting burdens for
companies. The organisation, which operates
a global environmental disclosure system
covering climate, forests and water security,
saw record participation in 2024 with over
22,700 companies disclosing data — an 8%
increase from the previous year.

ACDP

The restructuring aims to create a

“leaner, technology and partner-enabled
CDP" while addressing economic challenges.
The updated strategy prioritises streamlining
disclosure by reducing burden, duplication
and manual data entry, alongside delivering
sector-specific insights and improving data
access for financial markets and policymakers.


https://www.europarl.europa.eu/doceo/document/ECON-AM-773048_EN.pdf
https://www.cdp.net/pt/press-releases/cdp-sets-sights-on-impact-organizational-changes-to-accelerate-decision

Gather
around

Reporting intelligence continued

Issue 67 | June 2025

01 Seizing value from
the Omnibus

(02 Lessons from across
the pond

(03 Reporting
= intelligence

04 Gather

showcase

Only 25% of executives support the
EU’s Omnibus proposals to cut CSRD

sustainability reporting requirements

@ Access the full survey findings here

A recent survey of over 1,000 European
companies released by professional network
#WeAreEurope in partnership with the
business school HEC Paris found that most
companies in Europe are not in favour of the
EU Commission’s “Omnibus” proposals to
reduce Corporate Sustainability Reporting
Directive (CSRD) requirements. A total of
61% of respondents reported being
somewhat or very satisfied with the CSRD
in its current form, while only 17% reported
being dissatisfied.

The Omnibus package proposes raising the
employee threshold from 250 to 1,000 and
removing 80% of companies from reporting
requirements.

However, only 25% of executives support
these proposals, with over half dissatisfied.
Companies cite CSRD’s main strengths as
improving ESG transparency (89%) and
strengthening sustainability strategies (89%).
Key weaknesses include insufficient guidance
(69%) and excessive costs for smaller
companies (63%). Even companies potentially
exempted under Omnibus prefer a
500-employee threshold over the proposed
1,000-employee limit.

The Financial Reporting Council publishes
the UK Stewardship Code 2026

@ Read the new code here

Following consultation with over 1,500
stakeholders. The Financial Reporting Council
(FRC) has published the UK Stewardship
Code 2026, an updated set of principles
which offers a framework for reporting that
demonstrates high-quality stewardship to
support economic growth and investment.
The new code will be effective from January 1,
2026. The updated framework aims to support
long-term sustainable value creation while
reducing reporting burdens by 20-30%.

Key changes include an enhanced
stewardship definition focused on value
creation, fewer principles with shorter
reporting prompts, flexible reporting
structures, and targeted principles for
different signatory types, including new
coverage for proxy advisors and investment
consultants.


https://media.frc.org.uk/documents/UK_Stewardship_Code_2026.pdf
https://www.weareeurope.group/documents/content/D-H5IY4FSOiDRvyFy3fpDwoc?download=0
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Gather showcase

We're proud to announce the publication of Hammerson plc’s annual report and brand communications for 2024

Hammerson is a FTSE 250
Real Estate Investment Trust
(REIT) that owns and
operates flagship retail
destinations.

Deliverin
We helped Hammerson our compgetitive
evolve their story to one that advantage
emphasises their strengths Wohave  wol.dofinad

mix of exisling and new

— sustainability, innovation opporunitos oo
and customer insight — and

puts a greater focus on how
their strategy is helping them
transform their properties
from “locations” to
“destinations”. We then
integrated their story and
new brand for a seamless
multi-channel experience.

Contact

Please do get in touch, we'd love
to hear from you.

o
Focuson
landmark city
destinations
Diibenring.

Qur investment proposition

Richard Costa
Consultancy Director

richardc@gather.london
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@ View full case study

Joined-up communications in a changing world.
Brand. Reporting. Digital. Sustainability.
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